
OBJECTIVES
Establish a consumer-facing expression of “fiercely independent wines.”

Create an emotional connection with wine drinkers.

Be applicable to a single brand or the entire portfolio. 
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CREATIVE CONSIDERATIONS
Evolve the current brand look and feel.

Express our “straight shooter” personality.

Maintain authenticity to brand roots while moving away from 
“Washington wine is so...Awesome." 

Avoid focusing on Charles Smith (the man).
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PLATFORM #1



“INDIE.” IT MEANS A LOT MORE 
THAN INDEPENDENCE.
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INDEPENDENCE IS AT OUR CORE. 
AND MUSIC IS PART OF OUR STORY.
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9

INDIE, INDEED.



KEY VISUAL
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PRINT

11



POS

12



POS
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WEBSITE Making our favorite wines our way has always beeen more 
important to us than making wine the establishment wants us to.
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BANNER

15



SPOTIFY

16



WILD POSTINGS
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PLATFORM #2



WE’RE ALWAYS CLEAR 
ABOUT WHO WE ARE.
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WE HAVE A VERY 
DISTINCT LOOK.

20



A CLASSIC IDIOM.
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22

GREAT WINE IS 
BLACK & WHITE
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KEY VISUAL



24

PRINT 



25

POS



SOCIAL
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SOCIAL

YOU CAN’T GET COLUMBIA 
RIVER FLAVOR FROM A 
CALIFORNIA CHARDONNAY.
 
MERLOT DOESN’T GET 
LESS DELICIOUS BECAUSE 
OF A MOVIE.  
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TSHIRT
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PLATFORM #3



“WASHINGTON WINE IS SO...AWESOME.”
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WE’RE OUTSIDERS.
CALIFORNIA WINE = 
90% OF U.S. WINES
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WE’RE UNCONVENTIONAL.
WE’RE INDEPENDENT. 

WE’RE STRAIGHT SHOOTERS. 
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33

DIRECT.
FROM WASHINGTON.
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KEY VISUAL



35

PRINT



36

PRINT



37

POS



OUTDOOR
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EVENT 
TENT
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TSHIRT
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41

PLATFORM #4



42

- CHARLES SMITH

EVEN THOUGH YOU   
HAVE THE INDIE CRED, 
YOU CAN STILL BE A 
BIGGER COMPANY AS 
LONG AS YOU KEEP 
YOUR INTEGRITY.”

“



LET’S TALK ABOUT INTEGRITY.
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THERE’S ALWAYS PRESSURE 
TO COMPROMISE IT.
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WE WILL ALWAYS STAND 
FOR WHAT WE BELIEVE IN.
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WINE WITH A SPINE



KEY VISUAL

47



PRINT

48



POS

49



POS

50



OUTDOOR

51



BANNER

52



EVENT 
TENT

53



TSHIRT
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PLATFORM #5



INDEPENDENCE.  
IT’S KIND OF OUR THING.
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IT’S THE FREEDOM TO THINK, 
SAY AND DO WHAT WE WANT.
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WE’RE NOT RABBLE ROUSERS.
WE MAKE GREAT WINE.
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59

FREE THINKING.
GREAT DRINKING.
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KEY VISUAL



61

PRINT



OUTDOOR

62



BANNER

63



SOCIAL

Post Copy:
Hats off to @corkcicle for this 
killer way to keep Kung Fu Girl, 
Band of Roses and Eve cold 
when we’re far from a fridge. 
#FreeThinkingGreatDrinking
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TSHIRT

65
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PLATFORM #6



“THREE CHORDS AND THE TRUTH”
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SIMPLE AND TRUTHFUL. 
THAT’S US.
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AND WE HAVE ROOTS IN MUSIC.
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70

SIX GRAPES 
AND THE TRUTH



KEY VISUAL

71



PRINT

72



POS

73



OUTDOOR

74



BANNER

75



SOCIAL CONTEST

76



SWAG

77



78
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Cheers.


